	Stage 2 – Performance Assessment Evidence


	Task Blueprint

	Name of Task Developer: Christine Huang

	Content Area: Art/Graphic Design

	Grade Level: 10

	Student Objective(s) 
-Successful advertisements that draw in many consumers depend on the consistency between the concepts and messages of advertisements with the main purpose of the company.

a. Creating a successful company requires a lot of research, planning, and experiments in order to become successful. 

b. Companies that are successful must excel in their purpose, product design, and advertisement design.

-Designers and advertisers use the Principles and Elements of Design through the decisions of typography, positioning of content, the content itself, and the medium.

-The improvement of ads, logos, product design, requires constant constructive feedback. 
-The concept of persuasion and how various persuasive techniques are used in advertisement.

-Trade shows are one venue for companies to persuade and advertise potential customers.

	Purpose of Assessment:

The purpose of this performance assessment is to evaluate students’ understanding of the unit by applying all the concepts they have learned into their own company design.

	Name of Assessment Task: Reflection

	Type of Assessment Task: Performance Assessment and Self-Assessment + Rubric

	Cognitive Domain: Evaluate Metacognitively

	Task Overview: See below

	Evaluation Criteria/Evidence: 
There will be two performance assessments. The first concerns the group company project and the second is a self-evaluation paper.

1. The following checklists are the requirements needed for the group project. The rubric will determine your grade.

2. Please write a self-evaluation thinking about the group project and trade fair. What do you think went well during the planning and the trade fair? What improvements could still be made based on the surveys? What did you learn from working in groups? About advertisements and persuasive techniques? How would you apply the knowledge and experience you’ve gained in your future?

You will need to have a main argument, at least three supporting statements, and a conclusion. Your supporting statements must draw upon your experiences of the design process as well as from the trade fair. You may refer to your journal entries. The last two section of the rubric addresses this self-evaluation assessment.

Checklist – Company Status

YES

NO

Title of company

Purpose/Message of company

Logo

One form of advertisement

One product

Checklist – E-journals

YES

NO

Thoughts about what decisions were made as a group during the group meeting

Ideas and sketches of what could be improved or what the next step is.

How the group meeting affects the student’s life.

Relates to previous decisions and/or concepts learned.

4

3

2

1

Checklist – E-journals & Company Status
Is missing no points

Is missing 1 points

Is missing 2 of the points

Is missing 3 or all of the points

E-journals

Student always updates – misses no entries

Student often updates – misses 1 -3 entries

Student sometimes updates – misses 4 -7 entries
Student rarely updates – misses more than 8 entries

Self-Evaluation: Grammar
There are no grammatical errors.
There are 1 or 2 grammatical errors, but does not affect the coherency of the essay.
There are 3-5 grammatical errors.
There are more than 6 grammatical errors and they affect the coherency of the essay.
Self-Evaluation: Concept 
There is a strong argument and at least 3 well-explained supporting statements.
There are only two supporting statements in the essay, which may or not address the argument.
There is only one supporting statement in the essay, which may or not address the argument.
There is no argument and/or supporting statements.



